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@AY 40-NETHAA NCTOPUSA KOMMAHUM U NIOOEM
THE 40-YEAR HISTORY OF A COMPANY AND ITS PEOPLE

1975

OrpoMHoe >xenaHune peanuaoBaTb CBOK MeudTy npueeno Pomyanbao Apsydu, nobyxaaemoro 60MbLUmMM 3HTY3Ma3MOM U PELLMMOCTbLIO, CO34aThk B CKPOMHOM MacTepckoi B 200kB.M,
obopynoBaHHoM ManbiMu Bellamu Vermeister s.a.s.

Urged on by great enthusiasm and determination, it was Romualdo Arzuffi's keen wish to realise his dreams that led him to set up Vermeister s.a.s. in a modest workshop of just 200
sq. m., equipped with very few things.

KomnbtoTepa Torga ewle He 6bino, u npexae
Bcero HOC ©6bin 12%!! 310 6bina nepeas ' maBHOe-3TO copepxaHue! MNpakTU4HOCTbL

370 ero nep.bIn Katanor N
dakTtypa. . ocHoBaTensi Gbinia XOpOLIO 3amMeTHa B 3TUX

This is the company’s first catalogue.

The computer was not around yet and, above
all, V.A.T. was only 12%! This was the first
invoice.

nepBbIX yNakoBKax.

The important thing was the contents!
The founder’s practical nature was clearly visible

in these first examples of packaging.
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1980

BHVMMaHVe aeTtansam. YnakoBKku ctanu nprobpertaTs onpeaeneHHbIn obpas. Vermeister.

Afew years had passed, things were going well and so more attention began
to be paid to detail. The containers started to acquire a certain “look”.

rIpOUJJ'IO HECKONbKO eT, Aena iy Xopowo M Npullno Bpemsa yaenntb “ OcHoBaTenb POMyanbp‘o Apsy(bm 3a ero CnUHOM ronoOBHOM oduc
L
ﬂ The founder Romualdo Arzuf fiand behind him the Vermeister head office.

1985

BonbLuol Bknag B ynpaeneHun komnaHven BHecna Onbra bapbanmxeno - xeHa ocHoBaTens v akunoHepa komnanun. OHa oTBevana 3a agMUHUCTPaTUBHYIO paboTy.

Olga Barbangelo, the founder’s wife and majority shareholder, made a fundamental contribution to the running of the company. She was responsible for handling the
administration.
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Ona obcnyxuBaHua KNUMEHTOB ObiNv COCTaBneHbl MepBble JINCTbl C | {!}% Vermeister BbIXOAWUT Ha BHYTPEHHWI PbIHOK, NEpPBbIN pa3 NpUHUMas

TEXHUYECKMM onucaHveM. KayecTBo M Mpo3pavHoCTb yxe Toraa Obinu
OTNNYMTENBHBIMU YEPTaMU KOMMaHUK.

The first booklet of technical data sheets was drawn up to assist customers.
Quality and transparency had already become two of the company’s

yyacTue B BbicTaBke B cBoeM cektope SAIEDUE BT. BonoHbsi

Vermeister launched its products on the national market by participating
for the first time at the SAIEDUE trade fair in Bologna.

distinguishing features.

B cBfA3M ¢ pocTOM KOMNaHuW, BO3HWKNA
HeobXOAMMOCTb B PacLUMPEHUMN CTPYKTYpbI C
nepeesfoM Ha HOBbIV 3aBof B MOpHUMKO anb
Cepuo.

The company’s development made it neces-
sary to extend the facilities and move to new
premises in Mornico al Serio.

YcTonumBbIn pocT TpeboBan AanbHenLero paclunperHnst CTpyKTypbl C
+ TOYKM 3pEeHUs npocTpaHcTBa M 0OOpyAoOBaHWS ANS MOBbILEHUS

NPOU3BOACTBEHHON MOLLHOCTH.

MHBeCTpoBaHMe B KOMMYyHUKALMUU HadYasno
urpath KrioyeByto porb. JTo Gbina nepsasi
peknamMHasi KOMMaHusi B eAMHCTBEHHOM Ha
TOT MOMEHT OTPacreBoM XypHarie.

Investing in communication began to play a key

. role. This was the first advertising campaign

in the only trade magazine of that time.

JanbHOBUAHOE M3y4YeHWe MeXOyHapOAHbIX
PbIHKOB MPUBENO KOMMaHWIO K nybnukaumu B
nepBOM MHOTOSI3bI4HOM KaTasore.

The company’s visionary approach towards
exploring foreign markets led to publication of
the first multi-language catalogue.

Vermeister on-line. MosiBneHne unHTepHeTa GbiNo cpady NPUHSTO C OA0GpeHVeEM
KOMNaHuen, pelwmnTensHO MAYyLWEN B HOry cO BpemeHeMm. OTO Obin nepsbin

KOMMyHI/IKaLWIOHHbIVI Be6-CalT KOMMaHWK.

Constant growth required further expansion of the facility in terms of

Vermeister on-line. The advent of the internet was soon welcomed by the company
space and the need to increase the plant’s production capacity.

which has always been ahead of its times. This was the communication campaign on
the first website.

Bbin co3gan npoaykT IDRO 2K, koTopblit naeHTuduumpyeTt komnaHuto Vermeister ¢

Bpasgpl npaBneHuns 6binu nepeAaHbl BTOPOMY MOKOMEHWIO U 3TOT (hakT
BbICOKMM Ka4eCTBOM B VITanum u no sBcemy mupy.

Jaxe cervac ABMAETCS CUINbHbLIM CTUMYIIOM A5 pOCTa.
The reins were handed over to the second generation, a fact that continues

IDRO 2K was created, a product that identifies Vermeister’s high quality in Italy and
to represent a strong stimulus for growth even now. - .. throughout the world.




1999 2005

KomnaHusa nonyyaet ceptudukaTt cuctembl kayecTsa NpeanpusaTus, B COOTBETCTBUN 3 «TeaTpanbHbii AeboT» komnaHum Vermeister. MpoaykTbl komnaHum 6binv BeibpaHbI
co ctangaptom UNI EN ISO 9002, Heckonbko neT cnyctsi obnactb cepTudmkaumnm § AN BaXkHbIX pecTaBpaumMoHHbIX paboT B TeaTpe La Scala B MunaHe.

Gbina pactumpera, 4Tobbl oxeatUTL ISO 9001, BKItoHas Takke aTambl pa3paboTky. me=' s Vermeister made its ‘theatre debut’: the company’s products were selected for the
The company’s quality system was certified according to the UNI EN ISO 9002 regulation . @ = mportant restoration work at La Scala in Milan.

and a few years later the scope of the certification was extended to cover ISO 9001 ana

include the production phase too.

Vermeister sBnsieTcst nepBo KOMNaHWel, BbiNyCTUBLLEN ABYXKOMIMOHEHTHbIN knen 6e3 pactBopuTens. CosgaHve npoaykta «ZERO %»: ka4ecTBoO npoayKTa coyeTaeTcsi ¢ 3aboTol o
3[10POBbE KIMMEHTOB U 3aLLMTbI OKpY>KatoLLel cpebl.

Vermeister was the first company to produce a two component “solvent-free” adhesive. Zero% was launched: quality now goes hand in hand with care for the customers’ health and
protection of the environment.

2008

Mocne roga Hal'lpﬂ)KeHHOI;I pa60TbI Obin OTKPbIT HOBbI rONOBHOW OCbVIC Vermeister. O,D,HOBpeMeHHO Obinu MOAEPHU3NPOBaHbI TEXHUYECKME naGopaTopVM 1 NoBbIlWEHbl MOLWHOCTU

Npon3BOACTBEHHOIO o6opyp,0|3aHM;|.
Pa3sutne npogosrnkanoch.

After a year of hard work, the new Vermeister S.p.A. premises were inaugurated. At the same time, the technical laboratories were modernised and the production plants were further
extended. Development continued.

2012

MccnenosaHus n pa3paboTku ABASIOTCS CUMbHLIMW CTOPOHaMM komnaHun. bein BeinyieH npoagykt ZERO VOC «nepBbiit B MUpe nak», ¢ «HynesbiM» Bbiopocom. KomnaHusa Vermeister
SIBNSIETCA €QUHCTBEHHOIN UTANbSHCKON koMNaHnern B otpacnu, Boweawun B cnucok SUPER COMPLIANT ARCHITECTURAL COATINGS MANUFACTURERS LIST, cocTtaBneHHbI

NPeCTUXHbIM aMePUKaAHCKNUM areHTCTBOM.

Research and development are the company’s strong points. ZERO VOC, the “first finish in the world” with “ZERO” emissions, was createdVermeister is the only Italian company in
the sector to have joined the prestigious American SUPER COMPLIANT ARCHITECTURAL COATINGS MANUFACTURERS’ LIST.




Vermeister otkpbiBaeT B MunaHe nepsbin Vermeister LAB, TexHu4eckoe nogpasaeneHune, HanpaeneHHoe Ha obcnyxuBaHne KIMeHToB, a
3atem B 2014 rogy oTkpbITUE B BeHe.

Vermeister opened the first Vermeister LAB in Milan, a technical unit dealing with customers’ needs, followed by another in 2014 in Vienna.

C 1975 roga pabota komnaHun Vermeister OCHOBbIBAETCA Ha onpederneHHbIX LeHHOCTsX. [oBops 06 3ToM, Mbl MMeeM B BUAYy yBaXXeHWe K AenaM W K ngsaM, a Takke
YeCTHOCTb, CNPaBeAnMBOCTb U Hagexay Ha nydwee byayuiee. Bcé 310, ecnm roBopuTb KpaTko, OTHOCUTCS K JYXOBHOMY 6eCLieHHOMY ANl HAC HAacneamio, YTo eXXeQHEBHO
romMoraeT HaM 1 HanpaBenSeT Hac Ha NonyYeHne NpuaHaHns 1 ycnexa. imeHHo BceobLee yBaxxeHUe AaéT HaM cunbl ANs npeogoneHunst 6ecuncrneHHbIX TPYAHOCTEN B XKU3HU U
paboTe. OTa oLeHKa NogKpennsieT TOT akT, YTo Mbl BriarofjapHbl 3a MOMyYeHHbIe 3HaHUSt TEM, KTO Ham UX nepefan. bea coMHeHus, Mbl MOXeM 3asiBUTb BO BCEYCIbILLIAHUE,
YTO Mbl MOVUCTVHE CHACTNMBbI 1 YAOBMNETBOPEHbI CEMOAHSILLHUM HALLWUM MOMOXEHNEM, TEM, YEM SIBNSIEMCS CETOAHSI, U YBEPEHHbI, YTO NMOOO YeroBeK Ha HalLleM MecTe ckasarn
Obl TO xe camoe. JTO OOBLACHAET, KAKUMU SIBMSIOTCA T€ OCHOBbI, HA KOTOPbIX Mbl MOCTPOUNY TO, YTO MMeeM. Mbl BnarogapHel cyabbe, koTopas cBena Hac ¢ niogbMu, Ha

KOTOPbIX MOXHO MOSOXMTBCS, KOTOPble HaM MOMOranu 1 BUAENN B HAC JNIOAEN UCKPEHHWUX, HAAEXHbIX, CO 34paBoOW XXU3HEHHON no3uumen. W BOT Mbl 3gecb nepen Bamu.
TakoBa uctopusi Vermeister, kpacuas ncropus.

Since 1975, Vermeister has been dealing on the basis of precise values. We are talking about respect for things and for people, we are talking about honesty, uprightness and
the hope for a brighter future. All this, summed up in just a few words, encloses an inestimable resource that assists us and guides us every day towards gaining success
and winning people’s esteem. It is this very esteem that gives us the strength to overcome the innumerable obstacles that life and the world of work place regularly in our
path. This esteem confirms that we must be truly grateful for the lessons we have learnt and to those who have passed on their knowledge to us. We consider ourselves
both happy and satisfied to have become what we are today and we think that anybody in our shoes would say the same. These are the bases on which we have built what we
have today. We can claim credit for having watered the seeds that were given to us, but we cannot claim credit for the luck of having this wealth of values in the same way as

we cannot claim credit for the good fortune of having met so many people who have helped us and who have seen in us sincere, trustworthy people with sound principles.
And so here we are. This is the history, a wonderful history.

POCT 1998-2015 = 400%
NPOOAX

B HacTosilee BpemsA KOMNaHus npeacTtaBneHa B 6onee yem 60 cTpaH mupa

[ poaoJrKeHne crieayer...




